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I believe every small business owner should feel empowered to market
their business themselves. “Empowered” means you have the knowledge,
confidence and tools to get the job done. You understand how to target your
ideal customer, and how to build marketing materials and campaigns that

grow your profits.

I believe in the undeniable power of combining great design builds an "UNSTOPPABLE” brand
strategic marketing with great designs.If your that grows your business. This is why [ am so
branding & marketing is well-thought-out, but passionate about helping my clients build a SEXY
looks terrible, no one will take your business brand.

seriously.
So let’s break it down.
[f your design is beautiful, but your marketing isn’t
planned strategically, it will fall flat. This You have so much to offer.

combination of strategic marketing and

WWW.UNSTOPPABLEBRANDINGAGENCY.COM
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@ q} How do fyc-u know

what to focus 1n on?

How to make sure your
0! looks reflects your
message?

How to decide how
to position yourself?

Clarifying your own personal brand can be hard -
we get it. You want to make a great impression, let
others know why they should choose you over the
competition, and make sure your imagery is on

point, message is clear and concise and your

strategy is working for you (not against you).
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Before you start designing, building or printing

So let’s talk about the solution, shall we?

ANYTHING, it’s vital to determine the essence of
your personal brand - the core of what you want to
be known for. Once that’s clear, then you'll have a
compass to guide you with everything vou design,
write, and create to communicate and convey your
authentic personal brand going forward. KThat’s
how you craft a compelling and cohesive personal
brand that attracts the right prospects and makes
achieving your goals easier than

ever before.
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Imagery that matches your personality, and position in
the marketplace. Color, look and feel can be determine
whether your audience stays or goes. You only have 6
seconds to make the firstimpression, so your brand

image had better be on point to keep them there.

) Brand Message

Clear and concise of exactly what you do, and the
results you will get for your clients. We call it “Grunt
Testable”, is your message so clear a caveman could

understand,

E Brand Strategy

A strategy that showcases your USP and gives your

audience the feeling that you are omnipresent.
Wherever they turn, you are always there. This is the
power of taking a brand and turning up the SEXY

comp onent.
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““YOUR BRAND IS WHAT
OTHER PEOPLE SAY ABOUT
YOU WHEN YOU'RE NOT IN
| THE ROOM.”

-Jeff Bezos
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For more branding information visit:
www.unstoppablebrandingagency.com
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